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         La Chine tire le marché mondial de la robotique 
industrielle 

 

Malgré la crise sanitaire, les ventes de robots industriels dans le monde ont augmenté de 0,5 % en 2020, 
portant le parc mondial à 3 millions d’unités. Les achats chinois ont compensé la contraction des autres 
marchés, constate le bilan annuel dressé par la Fédération internationale de la robotique. Le point, par 
grandes zones géographiques.   

 

Asie 

En 2020, l’Asie a accueilli 71 % des robots nouvellement installés dans le monde (contre 67 % en 2019), 
avec une augmentation de 20 % en Chine à 68 400 unités. Le parc chinois atteint désormais 943 223 unités 
et le seuil du million devrait être dépassé en 2021. 

 

Le Japon reste le deuxième marché après la Chine malgré une économie mise à mal par la pandémie de 
Covid-19. Les ventes ont dévissé de 23 % en 2020. A l’inverse de la Chine, la demande des industries 
électroniques et des constructeurs automobiles est restée faible. Le marché nippon devrait cependant croître 
de 7 % cette année et de 5 % en 2022, en parti grâce à l’export à destination de la Chine qui absorbe 
aujourd’hui 36 % des ventes internationales du Japon. 

 

En Corée du Sud, dont l’économie a plutôt bien résisté à la crise, le nombre de robots installés en 2020 a 
baissé de 7 % tandis que le parc a augmenté de 6 %. Le secteur de l’électronique et des semiconducteurs 
en particulier investissent lourdement dans la robotisation. En mai dernier, la Corée a adopté un programme 
de soutien qui devrait booster les investissements dans les biens d’équipement. Le demande de 
l’électronique et l’automobile devrait faire bondir le marché de 11 % en 2021 et de 8 % en moyenne dans les 
années à venir. 

 

Europe  

En Europe, après un pic à 75 560 nouvelles installations en 2018, ces dernières ont ensuite décliné. En 
2020, elles ont baissé de 8 %. La demande du secteur automobile a chuté de 20 % et celle de l’industrie en 
général de 14 %. 

 

L’Allemagne, qui figure dans le top 5 des marchés de la robotique (aux côtés de la Chine, du Japon, des 
États-Unis et de la Corée), a concentré à elle seule un tiers des nouvelles installations, contre 13 % pour 
l’Italie et 8 % pour la France. La demande allemande devrait continuer à augmenter lentement, tirée par les 
robots bon marché. 

 

En raison du Brexit et des restrictions de déplacement, la demande du Royaume-Uni en robots est au beau 
fixe. En 2020, 2 205 nouveaux robots ont été installés. Dans l’agroalimentaire, les installations ont doublé 
en un an pour pallier les pénuries de main d’œuvre liées au Brexit. La demande devrait enregistrer une 
croissance à deux chiffres cette année et en 2022. 

 

Amérique du Nord 

Les nouvelles installations de robots aux États-Unis ont baissé de 8 % en 2020 en raison d’une baisse de la 
demande du secteur automobile (- 19 % à 10 494 unités). Le nombre de robots opérationnels a augmenté 
de 6 % depuis 2015. 
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Selon la Fédération internationale de la robotique, les perspectives sont au beau fixe.  La robotisation devrait 
renouer avec la dynamique pré-pandémique dès cette année avec une hausse de 17 % des nouvelles 
installations avant d’enregistrer une croissance à deux chiffres les années suivantes. 

 

Tous marchés confondus, l’embellie de l’après-crise devrait s’estomper en 2022. Pour la période 2021-2021 
la Fédération internationale de la robotique s’attend à des croissances annuelles à un chiffre avec quelques 
contractions en 2022 ou 2023 sans pour autant remettre en question la tendance globale. La barre des 500 
000 nouvelles installations par an devrait être franchie en 2024. 

 

 

                                 Source : Le Moci, 02/11/2021  



1 

 

 
 

 

 

        

  Two New Machine Good News from Picanol 

 

 

Erwin Devloo, Marketing and Communication Manager of Picanol, one of the leading manufacturers in the 
field of weaving machines, gave the good news that they will launch two new weaving machines this month. 
One of these machines is the new generation air jet weaving machine OmniPlus-i Connect and the other is 
the rapier weaving machine OptiMax-i Connect. 

 

We interviewed Picanol‘s Marketing and Communications Manager Erwin Devloo for the ‘Belgium Special 
Edition’ in our Tekstil Teknoloji magazine. Giving information about the changing supply chain, customer 
expectations and Picanol’s new products with the pandemic, Devloo said that Turkey is in an advantageous 
position due to its geographical proximity to Europe. Devloo said, “We foresee a significant growth for the 
Turkish textile industry in the coming years.” 

 

You have launched two new rapier machines in the past months. What kind of feedback did you get from 
your customers regarding these machines? 

On ITMA Asia + Citme we introduced two new rapier models: the GtMax S (dedicated for silk weaving) and 
the GtMax-i 3.0 S. These machines benefit of a higher performance, and hereby we consolidate our position 
in China and this resulted in a higher order intake. 

 

Besides this also Picanol Belgium is introducing novelties at this very moment. 

 

Which kind of innovations and progress is expected in upcoming years in weaving machines? 

When starting the design of a new machine, we have to do better than just a few picks faster than the previous 
generation. Today’s world is all about connectivity, user-centric design, intuitive controls, self-learning 
capacities and sustainability … to name just a few. These are the benchmarks for a future-proof design. 

 

We have brought these together in 4 key principles that serve as the starting point for the design of any 
Picanol machine or feature: Smart Performance, Sustainability Inside, Driven by Data and Intuitive control. 

 

With this in mind we recently launched a new digital platform, PicConnect, that welcomes the weaver to the 
world of intuitive weaving. 

 

And by the end of this month we will introduce the new data-driven generation airjet and rapier weaving 
machines: OmniPlus-i connect and OptiMax-i Connect. 

 

What popular requests do you receive from customers these days regarding their weaving machinery? From 
which countries is the demand most for your weaving machines? 

The answer to this question is already given above: customers want sustainability, to be ready for industry 
4.0, ease of use and efficiency. This is all bundled in our four key principles: Smart Performance, 
Sustainability Inside, Driven by Data and Intuitive control. 
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“We foresee a significant growth for the Turkish textile industry” 

Turkey, especially in pandemic process has become an important supply point for Europe again. What do 
you think about the Turkish textile market and its potentials? 

Turkey has every asset needed to be succesfull in textiles: textile knowledge through a very long tradition in 
the industry and up-to-date production facilities, thanks to continuous investments in the past decades. 

 

With the recent evolutions on the World market, the distributors realised the danger of being dependent of 
China as the only supplier. Therefor they are returning to other textile producing countries such as Pakistan, 
India, Bangladesh and of course also Turkey. Especially the geographical proximity of Turkey to Europe is a 
big advantage. 

 

In this perspective we forsee a substantial growth for the Turkish textile industry in the coming years. 

 

Covid- 19 shows us we should rely more on sustainability and green products, how we can improve 
sustainability in the textile and weaving machinery industry? What is Picanol sustainability policy? 

Founded in 1936, Picanol has evolved from a traditional weaving machine manufacturer into an international, 
customer-focused group that specializes in the development, production and sale of high-tech weaving 
machines, engineered casting solutions and custom-made controllers. Sustainability and a long-term focus 
have been a recurring theme in our story for the past 85 years. This sustainability manifests itself primarily 
in our products and processes; for example, the use of simulations for the design of more energy efficient 
weaving machines, the conversion of old iron into high-tech castings, durable mechanical components and 
advanced electronics that ensure the optimum quality of fabrics and less waste, etc. Nowadays, sustainability 
is interwoven in all processes and products of Picanol Group, from development to production. 

“We will Introduce OmniPlus-i Connect and OptiMax-i Connect for the First Time at ITM 2022” 

How was 2021 for Picanol so far? What are your expectations from 2022? 

After the heavy impact of the Covid-19 pandemic in the first half of 2020, the recovery – which started in the 
second half of 2020 – continued in 2021. Both the weaving machines activities (Picanol) as well as the other 
industrial activities (Proferro, PsiControl) showed a strong revenue increase. HY21 Adjusted EBITDA 
increased by 281% compared to last year as fixed costs did not increase proportionally to sales. This strong 
improvement in earnings was achieved despite the negative impact of rising component prices that could not 
be fully translated into higher sales prices, partly due to the large order book. 

 

Do you have any new products that you intend to exhibit at ITM 2022? 

ITM 2022 will be the first international textile machinery exhibition where the recently introduced novelties 
will be on display: PicConnect, OmniPlus-i connect and OptiMax-i Connect.. 

 

 

                                 Source : E Textile Magazine, 09/11/2021  
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         Paiements internationaux : Libeo s’associe à Wise pour 
proposer des transactions en devises étrangères 

 

 

Libeo, startup hexagonale spécialisée dans le paiement BtoB en Europe, enrichit sa solution en intégrant le 
paiement de factures en devises étrangères en s’associant à une autre fintech : Wise. La promesse faite aux 
utilisateurs ? Une simplification de la gestion de leurs entreprises et affaires à l’international, une fluidification 
du contact avec les fournisseurs à l’étranger, ainsi que la réduction des frais bancaires et taux de change. 

 

Après le rachat de TrackPay et la signature de partenariats avec des solutions de comptabilité, la fintech 
française Libeo a conclu un partenariat avec Wise (ex-Transferwise) pour proposer à ses clients utilisateurs 
le service de paiement de factures en devises étrangères développé par Wise. 

 

Co-fondée par Taavet Hinrikus et Kristo Käärmann, cette société a été lancée en 2011 sous son nom 
d’origine TransferWise. L’entreprise traite 6 milliards d’euros de transferts transfrontaliers chaque mois, ce 
qui permet à ses clients (plus de 11 millions de personnes et entreprises) d’économiser plus d’un milliard 
d’euros par an. De fait, le paiement en devises étrangères s’est progressivement imposé comme un service 
incontournable de la gestion financière des entreprises. 

 

Le coût moyen d’un transfert d’argent s’élève à 6% du montant total de la transaction, soit le double de 
l’objectif fixé par les Nations Unies d’ici 2030. La majeure partie du coût est constitué des frais de change, 
variables dans le temps et souvent majorés, que Wise avait bousculés en jouant le jeu de la transparence et 
des taux réels. 

 

Une entreprise peut aujourd’hui dépenser des centaines ou milliers d’euros en frais financiers liés à des 
transactions hors Hexagone. Passer par l’intégration Libeo / Wise permettra de payer en un clic et sans 
IBAN, dans des devises essentielles aux paiements internationaux. 

 

« S’associer à Wise est une façon de concrétiser notre volonté d’offrir une plateforme 360° qui puisse garantir 
aux dirigeants d’entreprises un soutien dans la gestion de leur business, et la reprise de contrôle sur leurs 
frais au quotidien. La question des paiements internationaux s’inscrit dans une suite logique pour Libeo. Dès 
le commencement, nous avions à cœur de couvrir tous les profils de sociétés », déclare Pierre Dutaret, co-
fondateur et CEO de Libeo. 

 

Source : Le MOCI, 03/11/2021   
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        Benetton to Increase Production in Turkey 
 

The problems experienced in the supply processes and the increase in costs during the pandemic crisis caused a 
change in the way of doing business in the sectors for individual consumption. Textile production, which is one of 
the sectors most affected by this situation, started to move to regions close to large markets instead of Asian 
countries where the price of labor is low. 

 

Italy-based Benetton CEO Massimo Renon also expressed that within the framework of the company’s goal of 
halving production in Asia by the end of 2022, it will increase production in Serbia, Croatia, Turkey, Tunisia, and 
Egypt and move production closer to major markets. 

 

“Production in Bangladesh, Vietnam, China, and India by 10 percent this year.” 

In a statement to Reuters, Renon provided insights on how the problems in supply chains, increasing costs and 
delivery times, have changed the way of doing business that has settled in the industry in the last 30 years. 

 

‘‘It’s a strategic decision to have more control over the production process and shipping charges,’’ said Massimo 
Renon, adding that the company has cut production in Bangladesh, Vietnam, China, and India by 10 percent this 
year. 

 

Renon continued as follows, ‘‘While shipping costs were in the range of 1,200-1,500 US Dollars for a container in 
the past, this figure is in the range of 10,000-15,000 US Dollars today, and an exact delivery time cannot be given.’’ 

 

Renon, the CEO of the company, which has made most of its sales in Europe, but has moved production to 
countries with lower wages since the early 2000s, indicated that the tenfold increase in sea freight rates was due 
to the scarcity of cargo ships combined with increasing consumer demand.. 

 

 Source: E Textile Magazine, 09/11/2021  
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        ANDRITZ To Supply A Nexline Wetlace Hybrid Line To 
Israel-based Albaad 

 
 

GRAZ, Austria — October 19, 2021 — International technology group ANDRITZ has received an order from Albaad 
Massuot Yitzhak Ltd. to supply a neXline wetlace hybrid line for its Dimona facilities, Israel. The line will produce a 
wide variety of pulp-based wet wipes and is scheduled for start-up during the third quarter 2023. 

 

The state-of-the-art neXline wetlace hybrid is the perfect combination of inline drylaid and wetlaid web forming with 
hydroentanglement and drying, including quality control equipment and a Metris Industry 4.0 package. All 
components will be delivered by Andritz and are designed to produce first-class fabrics, including biodegradable, 
carded-pulp and flushable/dispersible nonwovens for end uses as wipes. 

 

Tobias Schäfer, vice president, sales at Andritz Nonwoven, commented: “Our innovative production line gives 
Albaad enormous flexibility in the production of wipes. In addition, the Metris digitalization package by Andritz will 
provide Albaad with highly efficient and smart operation.” 

 

Dan Mesika, CEO and President of Albaad, said: “We are dedicated to developing new products — such as eco-
friendly, biodegradable wipes. As pioneering manufacturers of our Hydrofine® flushable wipes, we are committed 
to environmental sustainability. Thanks to the new Andritz line, we will enlarge the product portfolio at our Dimona 
production site with innovative fabrics and high efficiency. 

 

Gadi Choresh, president of the Nonwovens Division at Albaad, said: “Our knowledge and experience in drylaid and 
wetlaid technology, together with the state-of-the-art equipment supplied by Andritz, will enable us to provide the 
market with natural-source nonwovens and the best answer to the market demand.” 

 

Albaad is one of the world’s three largest wet wipe manufacturers and is committed to delivering excellent wipes 
for every need. The company runs world-leading production facilities on three continents, each equipped with the 
latest technologies. Albaad produces spunlace and flushable fabrics in its facilities as well as purchasing from other 
roll goods suppliers in order to support production of a wide variety of wipes. 

  

Source : Textile World, 19/10/2021  
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        Chine : Les cinq erreurs à éviter quand on veut y faire du 
business 

 

De 2019 à 2020, le Chine a vu son PIB par habitant dépasser les 10 000 dollars pendant deux années consécutives. 
Les dépenses de consommation ont représenté 53,4% du PIB de 2011 à 2019 en moyenne, et 54,3% en 2020. 
Quant au marché de la consommation (ventes au détail et consommation de services), il atteindra 7 000 milliards 
de dollars d’ici 2022, dépassant les États-Unis en tant que plus grand marché de consommation au monde. Mais 
qui veut faire du business dans cet Eldorado asiatique, doit se garder de faire certaines erreurs. En voici cinq à 
éliminer séance tenante ! 

 

Aller dans ce pays sans une compréhension approfondie et précise de la concurrence locale et étrangère ou bien 
encore signer des accords et partenariats de distribution, sans comprendre son partenaire chinois font souvent 
partie des erreurs fatidiques les plus fréquemment commises par les entrepreneurs français en Chine. 

 

« Si vous ne connaissez pas les compétences de votre business partner, la façon dont son business model 
s’articule, l’écosystème particulier dans lequel il évolue, vous ne mettez pas toutes les chances de votre côté. Il 
faut bien être conscient du fait que le businessman chinois vous raconte une histoire et qu’il faut aller au-delà de 
ce storytelling pour comprendre ce qui est effectivement en jeu dans la relation contractuelle entre votre société et 
la sienne », explique Camille Verchery, fondateur de V.V.R. International. 

 

Créée en 1999, cette société de conseil et de services assiste les sociétés européennes dans leur développement 
industriel et commercial en Chine. 

 

Autre mauvais réflexe à chasser bien vite : ne pas s’investir soi-même. Si vous voulez développer votre marque, il 
va falloir le faire en personne, votre distributeur ne le fera pas à votre place. Comme faire remonter les dividendes 
dans le cadre d’une joint-venture, cela ne se fera pas tout seul. « Il faut que la PME anime et contrôle  (voire intègre) 
son marketing, sa production et sa supply chain, afin de garder le rapport de force de son côté », prévient le 
consultant. 

 

Il est souvent plus prudent d’engager un expert que de recruter un salarié sur place. Les patrons de PME se disent 
souvent : « plutôt que m’appuyer sur des consultants externes, je vais embaucher quelqu’un en local et m’appuyer 
sur lui pour faire monter mon organisation en compétences. Or, c’est fréquemment un calcul erroné car un cabinet 
comme le nôtre par exemple a eu à surmonter des centaines de fois les mêmes obstacles à l’échelle locale donc 
nous sommes plus rapides, plus polyvalents et finalement moins coûteux qu’une personne qui devra s’occuper de 
tout », observe Camille Verchery. 

 

Enfin, il est avisé de ne pas se précipiter pour monter une société sur place. La note peut vite s’avérer salée, dans 
la mesure où on ne peut pas prêter une somme supérieure à 30 % du capital de la filiale. 

 

Les entreprises qui cherchent à faire du business en Chine brûlent beaucoup de cash au début (salaire, 
développement, gestion du BFR, etc.). Elles ont vite fait de dépenser l’équivalent de 200 à 250 000 euros. Par 
conséquent, la recapitalisation revient vite. Sans oublier les retenues à la source sur le rapatriement de dividendes 
vers la holding ou société mère. 
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« Mieux vaut valider son marché et se limiter à une équipe d’une à quatre personnes en portage salarial, par 
exemple, pour atteindre le point mort. Certaines fonctions peuvent être partagées ou externalisées chez le 
logisticien ou chez l’importateur », conclut l’expert. 

 

Cinq erreurs à ne pas faire 

Au total, cinq erreurs sont à éviter, selon le consultant : 

 

• Aller en Chine sans comprendre la concurrence domestique ou étrangère installée localement ; 

• Signer des partenariats de distribution sans comprendre le fonctionnement de son partenaire dans le pays 
(business model, écosystème, mindset culturel, etc.) ; 

• Ne pas s’investir soi-même et se reposer sur un distributeur pour développer sa marque ou la joint-venture 
créée pour voir remonter les dividendes ; 

• Ne pas acheter du conseil dans une phase initiale de développement et recruter d’emblée sur place ; 

• Se précipiter et créer tout de suite une société sur place au lieu de valider d’abord un marché grâce à une 
équipe locale légère (ex : externalisation de fonctions chez logisticien ou importateur). 

  

Source : Textile World, 19/10/2021  
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        DOMOTEX SET FOR 

A COMPACT RESTART IN 2022 

 

DOMOTEX, the leading trade show for carpets and floor coverings, is set to restart in 2022. The flooring industry’s 

first live event since the pandemic will be staged in the southern part of the Hannover Exhibition Center from 13 to 

16 January 2022, with various virtual participation options also available. DOMOTEX community eager to reunite 

Strict hygiene and health measures in place Hannover. DOMOTEX, the leading trade show for carpets and floor 

coverings, is set to restart in 2022. The flooring industry’s first live event since the pandemic will be staged in the 

southern part of the Hannover Exhibition Center from 13 to 16 January 2022, with various virtual participation 

options also available. As a compact trade show staged in halls 11, 12 and 13, DOMOTEX 2022 will give the global 

DOMOTEX community the first chance to reunite and explore the latest products and trends since the start of the 

pandemic roughly two years ago. To make this possible, admission is governed by “3G” regulations (“3G” is a 

German acronym standing for proof of vaccination, proof of recovery or a negative COVID test result) and strict 

health and hygiene measures in place throughout the site. “Many of our exhibitors and market partners are keenly 

interested in getting together again to kick things back into high gear. Others are still facing pandemic-related 

challenges and risks that they regard as possibly limiting when it comes to on-site participation. And various 

prevailing circumstances such as unresolved political and economic issues affecting parts of the world are creating 

market uncertainties. This means that many exhibitors have decided not to take part in DOMOTEX again until 

January of 2023,” explained Sonia Wedell-Castellano, Global Director DOMOTEX at Deutsche Messe, adding: 

“Despite this, we have opted to take a confident and forward-looking approach by staging DOMOTEX in 2022. The 

show will be concentrated and compact, with adjustments made to the hall and site layouts. We will now discuss 

this adjusted concept with the exhibiting companies in the next few days. After all, more than half of the show’s 

exhibitors stand committed to taking part in the upcoming DOMOTEX. So we are teaming up with the common goal 

of restarting the event this coming January.” On-site event with options for virtual participation Two of the show’s 

display categories – namely for handmade carpets and rugs and for machine-woven carpets – are being brought 

together in halls 11 and 12. All of the special formats promoted so far will be staged as planned, at locations in 

either Hall 11, 12 or 13. The exhibitors assigned to halls 11 and 13 thus remain unaffected by the changes. 

Exhibitors of installation and application technology will now be in even closer proximity to their customers in Hall 

13. For both exhibitors and their guests from around the world, the new hybrid tradeshow concept for DOMOTEX 

gives rise to a wide array of new digital services and virtual participation options. All those unable to travel to the 

show in person will be able to take part virtually. For example, the DOMOTEX TV format launched at the previous 

DOMOTEX has been expanded and now includes an online conference program for the entire duration of the show, 

featuring live presentations, interviews and panel talks. The conference program to be moderated by Berlin-based 

TV presenter Yasmine Blair will be streamed live from Hall 12. In an upbeat setting featuring multiple stages and a 

catered networking lounge for attendees, engaging in fruitful dialogue will be even more enjoyable for all concerned. 
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Flooring-industry support This enthusiasm is also shared by prospective visitors. In the words of Wernfried 

Fesenberg, director of Schlau Heimtex Einkaufs GmbH: “We’re thrilled to have DOMOTEX going live again in 2022. 

Trade fairs are vital platforms for identifying and buying new products for our range and networking with industry 

peers. Over the last 18 months, we’ve been starved of opportunities for face-to-face communication, so we and our 

buyers are really looking forward to attending DOMOTEX this January.” Knutzen Wohnen GmbH will also be coming 

to the show. Director Peter Knutzen explains why: “We’ll be there because DOMOTEX is an important platform for 

us, and one where we can see all of our suppliers at once. DOMOTEX gives us the easiest way possible to get a 

handle on the entire market. We get to see the latest innovations and experience new products in context, which is 

not the case when suppliers come to visit us. And at the moment, attending in-house exhibitions on offer by our 

suppliers is only possible to a limited degree.” These sentiments are shared by Sabine Wiegand, CEO of industry 

association Fachhandelsring GmbH. “Over the past few months, we’ve all seen that while digital communication 

works just fine, it’s no substitute for face-toface dialogue and real gatherings. So, it’s great to know that DOMOTEX 

2022 is going to be a person-to-person event. We’ve been attending DOMOTEX for many years because it’s an 

international flooring industry hub where we can get an overview of all the latest products and trends and expand 

our networks. And we also really value the ability to engage in constructive, face-to-face dialogue with our partners.” 

Hygiene and infection prevention measures For every aspect of the DOMOTEX experience, measures are in place 

to ensure the health and wellbeing of all participants at onsite restaurants, throughout the exhibition halls and even 

at hotels. Admission to DOMOTEX will be subject to presenting either proof of immunization against or recovery 

from COVID-19, or else a recent negative test result. The measures in place are referred to in Germany as “3G”, 

which stands for “geimpft, genesen, getestet” (vaccinated, recovered or tested). All persons on site will be required 

to provide their details for contact tracing purposes, and to keep a distance of at least 1.5 meters from others at all 

times. To facilitate compliance with distancing regulations, ample space will be provided in all entrance areas, 

exhibition halls and conference and meeting rooms. Hand sanitizer dispensers will be strategically placed 

throughout the grounds. Door handles, handrails and other frequently touched surfaces will be cleaned and 

disinfected at regular intervals, as will restrooms. All persons will be required to wear medical-grade face masks 

(FFP2 or OP) while indoors. 

  

Source : kohan textile journa, 01/10/2021  
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        Trützschler Establishes the Foundation for Children and 
Youth 

 
“As part of the fifth Trützschler generation, we have a social responsibility that we would like to express in a special 
way through the Trützschler Foundation,” explains Caroline Lange, who, together with Georgina Schrötgens, is a 
member of the Foundation’s Board of Directors. “We see the foundation as a supporter and companion and want 
to give something back by offering young adults equal opportunities for education and support for personal, free 
development,” adds Georgina Schrötgens. 

 

Many exciting projects are already in the planning stage. The initial focus is on supporting local educational and 
sports projects for children and youths in the Mönchengladbach area. In the long-term, the Foundation also wants 
to get involved beyond the limits of Mönchengladbach. At its production sites in USA, Brazil, India and China, 
Trützschler has been supporting charitable projects for many years, such as the German Language and Culture 
Foundation in North Carolina or the Trützschler Training Academy in India. 

 

Social commitment as part of the Trützschler DNA 

Social commitment and the dedication to sound training opportunities for youths and young adults have a long 
tradition at Trützschler: Ever since the company was founded more than 130 years ago, Trützschler has promoted 
civic engagement. At the parent plant in Mönchengladbach, young people have been accompanied on their way to 
their first vocational qualification for more than 70 years. The special value orientation and partnership for which 
the company stands are also reflected in the personal motivation of those involved: “I consider voluntary work as 
an absolute enrichment. Making an active contribution to the lives of many children and young people also 
expresses my personal gratitude,” says Caroline Lange. 

  

Source : E Textile Magazine, 24/10/2021  
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         Commerce extérieur : des exportations en hausse, tirées 
par la hausse des prix 

 

Les exportations françaises de biens ont progressé de 2,7 % au troisième trimestre et s’approchent de leur 
niveau prépandémique, selon les chiffres publiés aujourd’hui par les Douanes. Cette hausse est 
essentiellement due à la hausse des prix. 

 

Les exportations tricolores de marchandises poursuivent leur hausse. Au troisième trimestre, elles ont atteint 
125,2 milliards d’euros (Md EUR), en progression de 2,7 % par rapport au trimestre précédent, après une 
hausse de 2,7 % au trimestre précédent. Elles couvrent 98 % de leur valeur moyenne de 2019, avant le 
début de la crise sanitaire. 

 

Selon les Douanes cette progression des exportations s’explique pour les deux tiers par une augmentation 
des prix et pour un tiers par la hausse des volumes exportés. En outre, le quasi-retour au niveau d’avant-
crise des montants exportés doit être relativisé. En effet, en tenant compte de l’augmentation des prix, le 
volume des biens exportés reste de presque 15 % en deçà de celui observé en moyenne en 2019. 

 

Hors matériel militaire et données sous le seuil, près de la moitié de la hausse des exportations s’explique 
par le dynamisme des ventes de produits énergétiques (+ 36,8 %, après + 14 % au deuxième trimestre), lié 
pour moitié aux exportations d’électricité qui accélèrent (+ 75,8 %, après + 39,3 %). 

 

Métallurgie, textile, biens d’équipement 

renouent avec l’export 

La moitié de la hausse en valeur des exportations énergétiques est due à l’augmentation des prix. 
L’augmentation des ventes de pétrole raffiné s’accentue (+ 22,3 %, après + 10,3 %). En valeur, les produits 
manufacturés contribuent au tiers de la croissance des exportations françaises, mais leur progression ralentit 
(+ 1,1 %, après + 2,9 %). Plus de la moitié de cette hausse s’explique par la progression des autres produits 
industriels 2 (+ 2,4 %, après + 3,8 %), tirés par les produits métallurgiques et métalliques (+ 9,5 %) et dans 
une moindre mesure par le textile, l’habillement, le cuir et les chaussures (+ 2,9 %). 

 

De même, la vigueur des exportations d’équipements mécaniques, de matériels électrique, électronique et 
informatique (+ 3,1 %, après + 0,8 %) contribue au tiers de cette hausse, portée par le rebond des 
exportations de machines industrielles et agricoles, machines diverses (+ 3,9 %) et des produits 
informatiques, électroniques et optiques (+ 3,8 %) en lien avec les composants et cartes électroniques et les 
produits électroniques grand public. 

 

Les exportations de matériels de transport toujours en baisse 

À l’inverse, les exportations de matériels de transport diminuent de nouveau (- 3,9 %, après – 0,1 % et – 7,8 
%), pénalisées par la pénurie mondiale de composants électroniques, aggravée par la crise sanitaire. Près 
de la moitié de la baisse provient du repli des ventes automobiles (- 2,7 %), poursuivant une baisse 
ininterrompue depuis le quatrième trimestre 2020. 

 

Les délais de production et de livraison du secteur automobile, déjà fortement impacté par la crise sanitaire, 
sont rallongés du fait de la pénurie mondiale de semi-conducteurs. Également touché par la crise sanitaire, 
le secteur aéronautique est concerné par cette pénurie : les exportations aéronautiques baissent (- 5,7 %) 



2 

 

après leur rebond du trimestre précédent (+ 24,2 %). Les exportations de produits agricoles rebondissent ce 
trimestre (+ 13,8 %) après un recul au deuxième trimestre (- 2,1 %). 

 

 

  Source : LE MOCI, 08/11/2021  
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         Les salons sont dans une dynamique de reprise en Ile-de-
France 

 

L’activité Salons en région francilienne résiste plutôt bien à la pandémie. Selon la CCI Paris Île-de-France, 
près de 51 salons se sont tenus au troisième trimestre 2021, soit autant qu’au troisième trimestre 2019. 
Toutefois, ces manifestations se sont déroulées dans des formats réduits. Les salons grand public ont connu 
une rentrée plus poussive, tandis que les manifestations professionnelles accueillant une forte proportion de 
clientèle étrangère ont été davantage impactées. 

 

Le secteur des salons est en train de remonter la pente en région francilienne. C’est du moins la conclusion 
à laquelle est parvenue la CCI Paris Île-de-France, même si les chiffres du 3e trimestre 2021 (51 salons) 
sont juste un rattrapage de ceux du 3e trimestre 2019 (1). Le retour à la situation d’avant la crise sanitaire 
prendra du temps et dépendra notamment du retour de la clientèle étrangère. Après 18 mois de quasi totale 
interruption, les salons ont amorcé une reprise progressive. 

 

Ces résultats sont toutefois à relativiser. En effet, la surface proposée par les organisateurs, le nombre 
d’exposants et de visiteurs présents sont restés bien en deçà des niveaux de 2019. Si la plupart des 
exposants présents sur les salons de la rentrée ont constaté que la fréquentation était en baisse, ils ont 
également souligné l’aspect plus qualitatif du visitorat, venu pour réaliser des affaires. 

De grandes entreprises plus rares sur les salons professionnels 

Sécurité oblige, les salons professionnels se sont tenus sur des surfaces inférieures de 53,6 % par rapport 
à celles constatées au 3e trimestre 2019. Cela s’explique par un nombre d’exposants en forte baisse (- 48,3 
%), mais également par une présence accrue des PME (celles-ci louent traditionnellement des surfaces plus 
petites que les grandes entreprises). Les grandes entreprises, en particulier les groupes étrangers, sont 
moins venues sur les salons professionnels cette année. 

 

La fréquentation des visiteurs a quant à elle été réduite de 41,3 %. Le nombre de visiteurs et d’exposants 
étrangers de proximité (Belges, Allemands, Italiens, Néerlandais, Espagnols ou Suisses) a certes diminué 
mais dans des proportions bien moindres que la clientèle étrangère lointaine, quasi absente en raison des 
conditions d’accès au territoire européen. 

 

De ce fait, le niveau élevé d’internationalisation des salons franciliens, atout habituellement indéniable, s’est 
révélé particulièrement pénalisant pour cette rentrée.  Plus un salon acueille en temps normal une clientèle 
internationale importante, plus son activité s’est avérée dégradée au cours du 3ème trimestre 2021. 

 

Une rentrée plus poussive pour les salons grand public 

Dix salons grand public ont été accueillis au 3e trimestre 2021 et 7 ont été annulés. Cette forte proportion de 
manifestations non tenues (41 %) explique en grande partie la chute de la surface nette louée, du nombre 
d’exposants et de la fréquentation des visiteurs. 

De nombreux salons ont eu lieu dans un format hybride, 17 salons ont proposé une formule phygitale 
permettant ainsi à leurs clientèles internationales lointaines (asiatiques et américaines) de participer à 
l’événement dans un contexte d’accès au territoire encore perturbé. 

 

 

  Source : LE MOCI, 01 /11/2021  
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Support for Uzbek 

insulation materials maker 
The European Bank for Reconstruction and Development (EBRD) is contributing to in- 
dustrial and residential energy efficiency in Uzbekistan and Central Asia by support- 
ing Ecoclimat Group, the region’s only producer of glass wool, as the firm expands 
production capacity. 

An EBRD loan of US$5m will help the company launch Angren Insulation, a greenfield 
manufacturing facility for the production of glass-wool insulation materials. The plant 
will be located in a free economic zone near the Uzbek capital, Tashkent. 

The new facility will allow Ecoclimat to increase its annual production capacity of in- 
sulation materials to around 32,000 tonnes, which will help the company meet grow- 
ing demand for mineral-wool insulation products and provide energy-efficient 
solutions for heating and cooling in a region that is known for its harsh climate. 

The project will promote green investment in Uzbekistan as glass wool efficiently re- 
duces energy demand in buildings. 

Angren Insulation will also use recycled glass (known as cullet) as the key raw mate- 
rial for the production of glass wool. 

Glass wool is a carbon-neutral construction component, with a service life that usually 
exceeds 15 years. 

Once operational, the new Angren plant will help reduce annual carbon dioxide emis- 
sions by 85,000 tonnes. 

To date, the EBRD has invested almost €2.6bn (US$3bn) in 101 projects in Uzbekistan. 

⚫ Ecoclimat Group, Eski Otchopar str. 3, Mirabad district, Tashkent 100094, Uzbek- 
istan. Tel: +998 71 207 6776. Email: sales.ecover@gmail.com Web: www.ecover.uz 

⚫ JV Angren Insulation LLC, Industrial Zone “A”, Jizzakh Free Economic Zone, 
Jizzakh, Uzbekistan. 

⚫ European Bank for Reconstruction and Development, One Exchange Square, 
London EC2A 2JN, UK. Tel: +44 20 7338 6000. Web: www.ebrd.com 
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EASTERN EUROPE 

Production expanding in Mediterranean countries 

Fashion brands have changed the way they operate during the pandemic, aban- 
doning global supply chains and cheap production centres in Asia, perhaps for a 
longer time period. 

Their new production location is the Mediterranean. For example, Italy-based 
Benetton is expanding production in Croatia, Serbia, Turkey, Tunisia and Egypt, 
and, by the end of the year, it plans to halve its capacities in Asia, said chief ex- 
ecutive officer (CEO) Massimo Renon. 

Meanwhile, the new CEO of Hugo Boss, Daniel Grieder, said in September that 
he expected more goods to be produced closer to the sales locations in the future. 
The company has a production facility in Turkey, it produces footwear compo- 
nents in Italy, and it makes custom-made suits at its headquarters in Metzingen, 
Germany. 

⚫ Benetton Group srl, Via Villa Minelli 1, I-31050 Ponzano Veneto, Treviso, Italy. 
Tel: +39 0422 519111. Web: www.benettongroup.com 

⚫ Hugo Boss AG, Dieselstrasse 12, D-72555 Metzingen, Germany. Tel: +49 7123 
940. Web: www.group.hugoboss.com 

 
LITHUANIA 

Major armed forces order for knitwear manufacturer 

Utenos Trikotažas, part of the SBA group, and the Defence Materiel Agency under 
Lithuania’s Ministry of National Defence have signed a contract with a maximum 
order value of more than €3m for the manufacture of garments for Lithuanian 
soldiers. Over the next three years the company will manufacture at least 330,000 
pieces of knitwear. 

Petras Jašinskas, Utenos Trikotažas chief executive officer, said: “The fact that the 
Lithuanian armed forces chose Utenos Trikotažas as its clothing manufacturing 
partner is proof of our product durability, quality and valuable know-how. 

“A team dedicated to this project started work right after signing the contract. We 
are proud to be able to supply our troops with high-quality and modern knitwear 
garments to help them feel comfortable while on duty.” 

The company notes that military clothing is subject to extremely high require- 
ments and complex technical specifications covering all manufacturing processes. 
For example, yarns that will be used by Utenos Trikotažas to manufacture the 
fabrics needed to make the garments must comply with the environmental crite- 
ria laid down in the contract. 

The knitted fabrics used in the manufacturing process must be soft and stretch- 
able as well as have hygienic, antistatic and moisture wicking properties. In ad- 
dition, the materials must be enriched with antimicrobial properties to help 
maintain the feeling of cleanliness and freshness for longer. 

“We are delighted that a Lithuanian company, which is renowned in Europe for 
its high-quality products, won the public tender announced by the Defence Ma- 
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teriel Agency, and our soldiers will be provided with excellent Lithuanian 
knitwear garments,” said Vice-Minister of National Defence Vilius Semeška. 

“It is important to stress that the Defence Materiel Agency co-operates on an on- 
going basis with Lithuanian manufacturers when implementing various con- 
tracts. This means that around 70% of the defence budget remains in Lithuania 
through acquisitions made by the armed forces, including purchased goods and 
services and taxes paid.” 

In addition to the design and functional properties detailed in the contract, the 
products must meet strict requirements of quality, durability and hygiene. All 
this must be confirmed by tests to be carried out at various stages of manufac- 
turing. 

Jašinskas added: “We are responsible for all the manufacturing processes, from 
choosing the yarns, manufacturing, dyeing, cutting and sewing fabrics to the fin- 
ished products and their labelling, packaging and delivery to the soldiers. 

“The Utenos Trikotažas textile manufacturing factory is one of only a few in Eu- 
rope where all the manufacturing processes are carried out at a single location, so 
we can ensure maximum quality control at every stage.” 

⚫ Utenos Trikotažas AB, J. Basanavičiaus g.122, LT-28214 Utena, Lithuania. Tel: 
+370 389 63080. Email: utenos.trikotazas@ut.lt Web: www.ut.lt 

 
RUSSIA 

Growing demand and production of workwear 

The demand for workwear is steadily growing along with its consumption, re- 
ports business paper Rossiyskaya Gazeta, with the Russian workwear market the 
world’s fourth largest in terms of volume, behind the US, China and Germany. 

According to BusinesStat, sales of workwear in Russia grew by 80% from 2016 to 
2020 from 650m units to 1.16bn units, with a year-on-year rise of almost 44 % in 
2020. Among the major consumers of workwear are mining companies, as well as 
construction and energy producers. 

The pandemic has also led to a significant growth in demand for workwear used 
for medical purposes, such as face masks, clothing and accessories. 

About two-thirds of Russian workwear is produced in the Central Federal Dis- 
trict, where more than 80% of the country’s cotton production capacities are lo- 
cated, including the Ivanovo, Moscow and Vladimir regions, which are also 
involved in the production of technical textiles. Generally, cotton fabrics are used 
to make clothing for medical, food and pharmaceutical workers, with cotton- 
blend fabrics used for apparel for industrial personnel. 

Until 2018–19 the Russian workwear market was dominated by imported textiles. 
However, this has changed in recent years owing to support from the Ministry of 
Industry and Trade, which instituted a number of import substitution pro- 
grammes. Meanwhile, around half of workwear sales are government purchases, 
which has contributed to overall stability in the market. 

The Ministry expects that by 2025 the market will increase by 40% and reach 
RUB200bn (US$2.7bn), which will mainly be achieved by the implementation of 
import substitution policies. 

 
Rodniki-Tekstil expands production in Ivanovo SEZ 

Russian textile producer Rodniki-Tekstil has expanded spinning production at 
its site in the Ivanovo special economic zone (SEZ). The investor plans to produce 
aramid yarn that will be used to make fabric with flame retardant properties as 

mailto:utenos.trikotazas@ut.lt
http://www.ut.lt/
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well as other technical textiles not currently produced in Russia. Investments in 
the project will amount to more than RUB900m (US$12.4m), with the creation of 
over 80 jobs. 

It is planned that all residents of the Ivanovo SEZ will be provided with various 
benefits, such as exemption from import customs duties, property tax and trans- 
port tax for 10 years. 

Ivanovo is the textile capital of Russia, with production beginning in the 17th cen- 
tury. During Soviet times, textile production was the main economic driver of the 
region. 

The textile sector in Ivanovo comprises around 40 large textile factories, of which 
at least five are with Turkish and Italian capital, as well as 2,000 small and 
medium-sized textile and clothing companies that supply products to both the 
domestic and export markets. 

The region produces 89% of Russia’s medical gauze, 86% of cotton fabric, 74% of 
bed linen and 71% of pile fabrics. It also has a 24% share of underwear produc- 
tion. 

⚫ Rodniki-Tekstil OOO, Ul. Sovetskaya, D.20, RU-155250 Rodniki, Ivanovo 
region, Russia. Tel: +7 49336 21497. Email: rodniki@nord-tex.ru Web: 
www.rodniki-tex.ru 

 
Clothing producers may suspend production in China 

The decision of Chinese authorities to reduce energy consumption for businesses 
could negatively impact lead times and shipments of textiles and clothing for 
major customers, including those from Russia. 

According to Russian fashion retailer Melon Fashion Group, there could be dif- 
ficulties in fulfilling orders for sewing spring collections by Chinese partners, 
which may force the company to transfer production to other countries. 

Igor Maltinsky, director of the group’s development department, said: “China is 
beginning to restrict the supply of electricity to domestic industrial customers, 
and there will be no electricity at all industries starting from October for 15 days 
in every month. The question of how all this will affect our business, and the busi- 
ness of many companies that have production facilities in China, worries us very 
much.” 

He added that products for Melon Fashion Group are also produced in Bangla- 
desh, Turkey, India and several CIS countries. However, the majority of factories 
are located in China and cannot be transferred quickly. 

⚫ Melon Fashion Group, 10th Krasnoarmeyskaya street No. 22, Kellermann Centre, 
RU-190103 St Petersburg, Russia. Tel: +7 812 240 4626. Email: office@melonfashion.com 
Web: www.melonfashion.ru 

 
Elis acquires Blesk InCare’s textile activity 

Elis, an international multi-service provider that offers textile, hygiene and facil- 
ity services solutions in Europe and Latin America, is to acquire Blesk InCare’s 
textile activity. Closing of the transaction is subject to customary regulatory con- 
ditions and is expected to occur by the end of 2021. 

Elis has been present in Russia since 2017 through the acquisition of Berendsen. 
After the acquisition of Blesk InCare’s mats activity in 2019, the group continued 
its development strategy, taking over the flat linen and workwear business of the 
Russian company. 

Elis’ 2021 revenue is expected to amount to RUB700m (US$9.6m), with flat linen 
and workwear contributing 60% and 40% respectively. 

mailto:rodniki@nord-tex.ru
http://www.rodniki-tex.ru/
mailto:office@melonfashion.com
http://www.melonfashion.ru/


TEXTILES EASTERN EUROPE NOVEMBER 2021 

Copyright © Textile Media Services Ltd. This newsletter may not be copied or redistributed in any way without the publishers’ permission 5 

 

 

 

 

POLAND 

CZECH REPUBLIC 

HUNGARY 

SLOVAKIA 

LITHUANIA 

LATVIA 

ESTONIA 

RUSSIA 

UKRAINE 

BELARUS 

GEORGIA 

AZERBAIJAN 

ARMENIA 

ROMANIA 

MOLDOVA 

BULGARIA 

ALBANIA 

SLOVENIA 

CROATIA 

SERBIA 

MONTENEGRO 

BOSNIA HERZEGOVINA 

KOSOVO 

NORTH MACEDONIA 

UZBEKISTAN 

KAZAKHSTAN 

KYRGYZSTAN 

TAJIKISTAN 

TURKMENISTAN 

RETAIL 

EVENTS 

CURRENCIES 

Chief executive officer Xavier Martiré said: “The acquisition of Blesk InCare’s tex- 
tile activity allows Elis to expand its portfolio of activities in Russia and to further 
expand the existing mats and ultra-clean services. Outsourcing is still very lim- 
ited in Russia and the market therefore has a very material growth potential.” 

⚫ Elis Services SAS, 5 Boulevard Louis Loucheur, F-92210 Saint-Cloud, France. 
Tel: +33 1 7549 9400. Web: www.elis.com 

⚫ Blesk InCare, 1st Kotlyakovsky Lane 13, RU-115201 Moscow, Russia. Tel: +7 
495 744 0647. Web: www.bleskincare.ru 

 
Production of membrane fabrics for workwear 

Russian technical textile producer GC Mercury is to start production of multi- 
layer membrane fabrics for workwear at its Photoprint-Ivanovo subsidiary in the 
Ivanovo region. It is planned to produce fabrics with oil and chemical resistance, 
antistatic properties, fire and frost resistance, and protection against pathogens. 

The fabrics will be used for the production of workwear, clothing for tourism and 
recreation, clothing for extreme conditions (wetsuits, frost-resistant outerwear, 
etc.), lightweight waterproof canopies and shelters, technical textiles and pack- 
aging. 

According to the company, the share of imports of such fabrics is estimated at 
85–88% of the Russian market, while implementation of the project will enable 
this to reduce to 75–78%. 

⚫ GC Mercury, Kolotilova st. 49, bld. 2, Leninsky district, RU-153012 Ivanovo, 
Russia. Tel: +7 4932 939198. Email: office@mercury-tex.ru Web: www.mercury- 
tex.ru 

 
New textile cluster to be established in Ivanovo region 

A new textile cluster is to be established in Russia’s Ivanovo region that will focus 
on the production of a wide range of textile goods and clothing. By 2030, resi- 
dents of the new cluster intend to create 3,200 jobs and attract private investment 
worth RUB8.3bn (US$114m). 

In the initial stage, the cluster will provide premises for projects by Turkish knit- 
ted fabric producers Unteks, Surtex and Mirtex; Russian company Rodniki-Tek- 
stil, part of the Nordtex textile holding, for yarn and fabric production; and 
Litwood, a subsidiary of Ascona, for the production of upholstered furniture. 

⚫ Mirtex, Zhukovsky Street 4, RU-155523 Furmanov, Ivanovo region, Russia. Tel: 
+7 4932 666749. Email: mirtex@mirtex.ru Web: www.mirtex.ru 

⚫ Untex Moscow, Denisyevsky passage 11, Dzerzhinsky, Russia. Tel: +7 495 
66435. Email: unteks@mail.ru 

⚫ Nordtex, Western communal zone, Enthusiasts Highway 4, RU-143904 Bala- 
shikha, Moscow region, Russia. Tel: +7 495 775 9775. 

 
Good results for Tekstillegprom event 

The Tekstillegprom exhibition of textiles and light industry, which was held in 
Moscow in September, attracted visitors from more than 350 companies from 20 
countries worldwide. 

The event included exhibitors from Armenia, Belarus, Germany, India, Italy, 
Kazakhstan, China, Kyrgyzstan, Lithuania, Netherlands, Pakistan, Poland and 
Russia. A wide range of fabrics were presented for clothing, technical textiles and 
home textiles. 

http://www.elis.com/
http://www.bleskincare.ru/
mailto:office@mercury-tex.ru
mailto:mirtex@mirtex.ru
http://www.mirtex.ru/
mailto:unteks@mail.ru
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H&M considers launching production 

H&M is considering organising production of its clothing in Russia, according to 
Saed El-Ashkar, general director of H&M Russia. As the Sweden-based fast fash- 
ion retailer does not have its own manufacturing facilities, it places orders at in- 
dependent suppliers in various countries. 

⚫ H&M Hennes & Mauritz AB, Mäster Samuelsgatan 46A, SE-10638 Stockholm, 
Sweden. Tel: +46 8 796 5500. Email: info@hm.com Web: www.hmgroup.com 

 
Astrakhan to become centre of hemp textile production 

The production of textiles made from technical hemp is being established in the As- 
trakhan region in southern Russia. The bulk of the output will be supplied to the 
local market, it is planned. So far, the region’s authorities have begun talks with po- 
tential investors, with the possibility of production starting at the beginning of 2022. 

 
Factory opened for textiles for heat and sound insulation 

A factory for the manufacture of textiles for heat and sound insulation has been 
commissioned in Dmitrovsk, Oryol region. The facility uses discarded tyres as 
raw materials, with most of the output expected to go to the domestic market. 

 
UKRAINE 

Textile sector faces shortage of skilled workers 

Ukraine’s textile sector is struggling with an acute shortage of workers. Alexan- 
der Sokolovsky, founder of the Tekstil-Kontakt group of textile producers, noted 
that up to 1m industry workers leave the country every year. 

He said: “Tekstil-Kontakt is already forced to independently prepare graduates 
of specialised educational institutions. And one of the options for overcoming 
this staff deadlock is labour migrants.” 

Meanwhile, the government is considering ways of attracting additional num- 
bers of workers to the textile and light industry sectors. 

⚫ Tekstil-Kontakt OOO, Mykolaychuk st. 3A, 02152 Kiev. Ukraine. Tel: +380 44 
239 2002. Email: info@tk.ua Web: www.tk.ua 

 
AZERBAIJAN 

Indian apparel industry must increase presence, says envoy 

Speaking at an online B2B meeting between buyers in Azerbaijan and Indian ap- 
parel exporters, organised by India’s Apparel Export Promotion Council, the In- 
dian Ambassador to Azerbaijan, B Vanlalvawna, said there is a large demand for 
cotton garments and sustainable apparel products in the country. 

 
 

 

Contributors wanted 

Textiles Eastern Europe is expanding its network of correspondents in Central and 

Eastern Europe. Contributors are urgently needed in Poland, Hungary, Romania and 

the Baltic States. If you have a nose for news gathering, a flair for writing, knowledge 

of the textile and clothing industries in the region, and are able to supply news items 

on a regular basis, contact: Geoff Fisher, Editor, Textiles Eastern Europe, Homerton 

House, 74 Cawston Road, Reepham, Norfolk NR10 4LT, UK. Tel: +44 1603 308158. 

Email: gfisher@textilemedia.com 

mailto:info@hm.com
http://www.hmgroup.com/
mailto:info@tk.ua
http://www.tk.ua/
mailto:gfisher@textilemedia.com
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He noted that India’s share of just 0.9% in Azerbaijan’s total readymade garment 
imports is not a true reflection of the potential between the two countries, as some 
Indian products come via third countries. 

Vanlalvawna added that some competitors of Indian products from such coun- 
tries as Bangladesh, China, Turkey and Italy are more active in the market and 
have a larger physical presence in Azerbaijan. 

⚫ Apparel Export Promotion Council, Apparel House, Institutional Area, Sector 44, 
Gurugram, Haryana 122003, India. Tel: +91 124 270 8000. Email: gmit@aepcindia.com 
Web: www.aepcindia.com 

 
Textile sector posts 50% growth 

For the first eight months of 2021, the Azerbaijani textile sector recorded a 50% 
year-on-year growth to AZN303.9m (US$179m). However, the production of 
clothing decreased by 9.8% compared with the same period of last year, accord- 
ing to the State Statistics Committee. 

The Azerbaijani authorities have placed particular hopes on Azerkhalcha, a state- 
owned producer of handmade carpets, which has undergone a major expansion 
in recent years. The company operates 13 carpet weaving units as well as dyeing 
plants and has a separate enterprise for the production of wool yarn. 

⚫ Azerkhalcha OJSC, 1st floor, Shamsi Rahimov 2, 1110 Baku, Azerbaijan. Tel: 
+994 12 465 1752. 

 
ARMENIA 

New designer clothing brand launched 

Hermine Stepanyan, a well-known Armenian actress, TV host and blogger, and 
designer Gayane Soghomonyan have combined to create a new Armenian brand 
called Unlike Fashion Outbreak. Made of high-quality fabrics, the collection is 
said to be in line with world trends and also affordable for the wider public. 

Stepanyan, said she had a great desire to contribute to Armenia's economic 
progress. “I have been working with designer Gayane Soghomonyan for years,” 
she added. “The Covid-19 pandemic and the painful events of 2020 in our coun- 
try made me committed to an idea that we should find a new inspiration, recover 
and continue creating in our land. We realised that we are ready to make a con- 
tribution into the Armenian fashion industry and the development of the field.” 

Unlike is made for those who appreciate stylishly designed comfortable and af- 
fordable clothes. 

Soghomonyan, a designer with more than 25 years’ experience in the fashion in- 
dustry, said: “I pursue the principle of emphasising the uniqueness during my 
whole career and I try to express it in all my collections. I always smile during 
making Unlike clothes because our brand is about positive mood in bright 
colours.” 

The founders said the whole team was actively involved in the creative process, 
such as deciding on the brand name, the colours of the collection and the fabrics. 
The choice was made for “Unlike”, which means different, diverse and incom- 
parable. 

Unlike Fashion Outbreak also has market expansion plans. Customers are not 
only offered oversize clothes for each season, but the collection will be replen- 
ished with evening dresses in the near future. 

⚫ Soghomonyan Fashion, Tpagrichner 5, Yerevan, Armenia. Tel: +374 77 914411. 
Email: soghomonyangayane@gmail.com 

mailto:gmit@aepcindia.com
http://www.aepcindia.com/
mailto:soghomonyangayane@gmail.com
mailto:ane@gmail.com
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ROMANIA 

French tech group to acquire Gemini CAD Systems 

French technology group Lectra has signed an agreement to acquire 60% of Ro- 
manian software company Gemini CAD Systems for €7.6m (US$9m). 

This acquisition is in line with Lectra’s strategy of developing its presence in the 
fashion market and enriching its value proposition, the company said. 

The French group plans to acquire the remaining capital and voting rights in two 
steps, in September 2024 and September 2026. 

The total consideration for the acquisition of 100% of Gemini’s capital will de- 
pend on Gemini’s revenue growth and should be in the range of €13–20m 
(US$15.4–23.7m). 

Lectra chairman and chief executive Daniel Harari said Gemini’s product port- 
folio complements Lectra’s software offers, which has already been strengthened 
by the recent acquisition of Gerber Technology. 

Established in 1973, Lectra specialises in computer-aided design software and 
computer-aided manufacturing cutting-room systems for industries using soft 
materials such as leather and textiles. The group is present in 34 countries and re- 
ported revenues of €236m (US$279m) in 2020. 

In June, Lectra acquired Gerber Technology, a US-based company that develops 
software and automation solutions for fashion, automotive, furniture and other 
businesses worldwide. 

Gemini CAD Systems was founded in 2004 in Iasi, Romania, and produces soft- 
ware solutions for companies active in the fashion industry. 

⚫ Gemini CAD Systems SA, Tudor Vianu 2A street, RO-700490 Iasi, Romania. 
Tel: +40 232 237546. Email: info@geminicad.com Web: www.geminicad.com 

⚫ Lectra SA, 16-18 rue Chalgrin, F-75016 Paris, France. Tel: +33 1 5364 4200. Web: 
www.lectra.com 

 
BULGARIA 

Fire at Aglika factory in Tvarditsa 

A huge fire that broke out last month at the Aglika fabric factory in Tvarditsa, 
Bulgaria, has caused major damage. Fire appliances from Sliven were involved in 
extinguishing the blaze. 

The fire, which started at night in a production workshop near the administration 
building, destroyed a 1,450 m2 roof structure, five tonnes of cut textile parts ready 
for printing, a digital printing machine, seven tonnes of finished products, part of 
the electrical installation and a freight elevator. 

The biggest damage was in the production unit, but no one was injured. 

It is not clear for how long work will be suspended and whether the damage will 
be covered by insurance. However, the company hopes to quickly overcome the 
effects of the fire. 

Aglika employs about 300 people from Tvarditsa and neighbouring villages. The 
factory was one of the first in Bulgaria to start producing protective clothing for 
frontline medics at the beginning of the Covid-19 pandemic. 

The family-owned company also has production workshops and offices in the 
US and Moldova. 

⚫ Aglika AD, Nikola Gabrovski 73A, BG-5000 Veliko Tarnovo, Bulgaria. Tel: +359 
62 602102. Email: info@aglikaeurope.com Web: www.aglikaeurope.com 

mailto:info@geminicad.com
http://www.geminicad.com/
http://www.lectra.com/
mailto:info@aglikaeurope.com
http://www.aglikaeurope.com/
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Creative centre opened in Ruse 

A Center for Technology in the Creative Industries has been opened at the Voca- 
tional High School of Clothing & Design “Nedka Ivan Lazarova” in Ruse, Bul- 
garia. The centre combines training space, classrooms and a virtual laboratory 
with workstations for three-dimensional modelling. 

It has been built as part of a national programme of the Ministry of Education 
and Science, which provides an opportunity for students and teachers to learn 
and create in a new generation of education in specific industries, such as textiles 
and clothing. 

Opening the centre, Minister of Economy Daniela Vezieva said the industry em- 
ploys 68,300 in Ruse – 14.4% of employment in the manufacturing industry. She 
added that the Ministry of Economy is actively involved in developing policies to 
overcome the shortage of skilled labour in Bulgaria. 

⚫ Vocational High School of Clothing and Design “Nedka Ivan Lazarova”, 21 V. 
Tarnovo Str., BG-7000 Ruse, Bulgaria. Tel: +359 82 834946. Email: pgo_rousse@abv.bg 
Web: www.pgo-rousse.com 

 
SERBIA 

Businesses prefer tax cuts than state subsidies 

As well as granting subsidies to foreign investors, Serbian business executives 
say that better solution to stimulate production would be to reduce taxes and con- 
tributions, primarily on employees’ salaries. 

The owner of a textile factory, who wished to remain anonymous, said he had 
never received any incentive for 31 years of work, except 10 years ago, when the 
state gave foreign-owned enterprises €6,000 (US$7,000), but he was offered just 
€750 (US$875), which offended him, and he refused the offer. 

He said he used to employ more than 200 workers but with the arrival of foreign 
companies, he started to reduce the number of employees because they went to 
the newly opened companies. Today, he has 130 employees and operates with 
major problems that could result in closure. 

He added that his foreign-owned competitors do not have the cost of salaries for 
employees for several years, because the Serbian government compensates for 
that with subsidies for jobs. 

 
Magna opens new automotive seating plant 

Ontario, Canada-based automotive parts supplier Magna International has ex- 
panded its seating production capabilities in Serbia by opening a new plant in 
the southern city of Aleksinac. 

The greenfield facility, which covers an area of 8,300 m2, currently employs 
around 780 people. Company officials expect the workforce could potentially rise 
to 1,000 employees by the end of 2022. 

The new facility is Magna’s second plant in Serbia and 36th overall in Eastern Eu- 
rope. The new plant will produce seat trim covers and leather kits for a European 
automaker. 

⚫ Magna International Inc, 337 Magna Drive, Aurora, Ontario L4G 7K1, Canada. 
Tel: +1 905 726 2462. Web: www.magna.com 

⚫ Magna Aleksinac d.o.o., Zitkovacki put BB, 18220 Aleksinac, Serbia. Tel: +381 
060 484 6277. 

mailto:pgo_rousse@abv.bg
http://www.pgo-rousse.com/
http://www.magna.com/
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New owner for polypropylene fibre producer 

The Bankruptcy Supervision Agency has announced that Beohemija has bought 
the bankrupt Odzaci, Serbia-based chemical producer Hipol, which manufac- 
tures polypropylene and homopolymers under the Hipolen P trademark for fi- 
bres, for RSD1.26bn (US$12.4m). 

Hipol was privatised in 2006, but the privatisation agreement was terminated 
four years later, and bankruptcy proceedings were initiated in 2016. 

Beohemija produces liquid laundry detergents and household cleaning products. 

⚫ Hipol, Industrijska zona b.b., 25250 Odzaci, Serbia. Tel: +381 25 464700. Email: 
office@hipol.com Web: www.hipol.com 

⚫ Beohemija d.o.o., Bulevar Mihaila Pupina 115, 11000 Belgrade, Serbia. Tel: +381 
11 4124492. Email: office@beohemija.com Web: www.beohemija.com 

 
Fashion brand selling stock and finished products 

Nicola’S, which makes and sells finished textile products for the domestic and 
export markets, is selling goods via a public auction. The offer includes two lots: 
a stock of secondary raw materials for the production of ready-to-wear clothing 
for RSD206,107 (US$2,040) and a stock of finished products (various ready-to- 
wear clothing and footwear) for RSD574,626 (US$5,680). 

⚫ Nicola’S Design d.o.o., Bulevar Vojvode Mišića 19, 11000 Belgrade, Serbia. Tel: 
+381 11 328 2013. Email: office@nicolas.rs Web: www.nicolas.rs 

 
BOSNIA AND HERZEGOVINA 

Bankruptcy proceedings opened against textile producer 

A Bosnian commercial court has launched bankruptcy proceedings against Zenica- 
based textile producer KTK Visoko. The decision to launch the proceedings was 
taken on 30 September, the Zenica commercial court said in a statement. 

All creditors were invited to submit their claims against KTK Visoko over the fol- 
lowing 30 days, the court said. 

According to the statement, KTK Visoko has not been fulfilling its obligations for 
a long period of time and will be unable to fulfil them in the near future as its 
bank account has been blocked since 2013. 

⚫ KTK Visoko d.d., X5QM+387, Visoko 71300, Bosnia and Herzegovina. Tel: +387 
32 739125. 

 
NORTH MACEDONIA 

Teteks’ net profit rises on lower expenses 

North Macedonia-based textile products manufacturer Teteks reports that its net 
profit jumped 68% in the nine months to the end of September, reaching MKD81.5m 
(US$1.5m), owing to lower expenses. 

The company’s operating expenses decreased by an annual 53% to MKD40.4m 
(US$765,000) in the period under review, the company said in a stock exchange 
filing. 

Total operating revenue amounted to MKD63.3m (US$1.2m) in the January–Sep- 
tember period, down 36% year on year. 

Teteks’ sales revenue fell 49% on the year to MKD35.8m (US$678,000). Domestic 
sales dropped 23% to MKD34.2m (US$647,000), while export sales plummeted to 

mailto:office@hipol.com
http://www.hipol.com/
mailto:office@beohemija.com
http://www.beohemija.com/
mailto:office@nicolas.rs
http://www.nicolas.rs/
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MKD1.6m (US$30,000) in the first nine months of 2021, compared with MKD26.4m 
(US$500,000) in the same period a year earlier. 

⚫ Teteks AD, 1 Brakja Miladinovi Str., 1200 Tetovo, North Macedonia. Tel: +389 
44 355000. Email: teteks@t-home.mk Web: www.teteks.com.mk 

 
UZBEKISTAN 

Textile sector expands exports and output 

Exports of Uzbek textiles to Russia in the first half of the year amounted to 
US$559m, according to the Federal Customs Service of Russia. Products supplied 
included towels, napkins, sheets, pillowcases, duvet covers, rugs, jackets, T-shirts, 
children’s and women’s blouses, and shirts. As well as Russia, Uzbekistan plans 
to expand into neighbouring markets, such as Tajikistan, where a number of tex- 
tile production facilities is expected to be established with Uzbek funds. 

Owing to the ongoing Covid-19 pandemic, Uzbek authorities have introduced a 
number of support measures for textile manufacturers, including subsidies to 20 
enterprises for the purchase of raw materials, as well as support for export-ori- 
ented producers. 

Uzbekistan is also planning to increase the volume of cotton processing. The 
country currently produces up to 2,000 tonnes of cotton yarn a day. At least half 
of this processed within the country with the remainder sent to the state reserve. 

 
KAZAKHSTAN 

Suspend commercial cotton cultivation, says expert 

Kazakhstan should not increase the cultivation of cotton, as it will be associated 
with desertification of its territories, according to Kazakh agricultural consultant 
Kirill Pavlov. He said there is currently no extensive processing of cotton in the 
country, while its harvesting requires large investments. 

Representatives of the Supreme Council of Kazakhstan have sent an open letter 
to Prime Minister Askar Mamin, calling on him to suspend some projects for the 
commercial cultivation of cotton. 

The Kazakh government had planned that the country’s Turkestan region would 
become a centre of cotton growing with an average cotton yield of 2.5 tonnes per 
hectare. The government recently completed the purchase of modern harvesting 
machines. 

 
Idled wool textile producer could resume operations 

Kazakh wool textile producer Caspiy Lana Atyrau could soon resume operations 
after a pause of several years owing to financial problems. The enterprise, which 
operates on a full-cycle basis, was launched in 2015, but has largely been idle due 
to debts estimated at KZT1.6bn (US$3.8m). 

At the end of last year, Italian investors showed interest in acquiring the enter- 
prise. However, due to the Covid-19 pandemic, the deal was never signed. 

According to potential investors and the Kazakh government, about KZT42m 
(US$100,000) is needed for the first month of commissioning of the enterprise for 
the purchase of raw materials and to start production. 

⚫ Caspiy Lana Atyrau TOO, Yuzhnaya promyshlennaya zona st. 91 A, Atyrau, 
Atyrau region, Kazakhstan. Tel: +7 701 314 8897. Email: caspiylana@mail.ru 

mailto:teteks@t-home.mk
http://www.teteks.com.mk/
mailto:caspiylana@mail.ru
mailto:lana@mail.ru
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GIZ launches climate 

action training course 
GIZ Fabric – a project of the German international development agency Deutsche 
Gesellschaft für Internationale Zusammenarbeit (GIZ) to promote sustainability in the 
textile and garment industry in Asia – has launched Climate Action Training for the 
Fashion Industry to support the sector’s effort to reduce greenhouse gas emissions 
across its supply chains. 

The open-source training is offered in several Asian languages, aiming to create 
change in an industry that represents 4–8% of global greenhouse gas emissions, but to 
date has not seen significant climate action. The training is conducted in co-operation 
with the Fashion Charter for Climate Action convened by UN Climate Change and 
environmental expert group South Pole. 

The training is a tailor-made course for textile and clothing suppliers to learn what 
greenhouse gas emissions are, how to account for their emissions, how to set reduc- 
tion targets, and what the available solutions are in the field of energy efficiency and 
renewable energy. 

The free, web-based training is aimed at supporting textile, garment and footwear sup- 
pliers in Asia, targeting finished products and material production to understand the 
impact of climate change and manufacturers’ role in cutting greenhouse gas emissions. 

The training is available in English, Khmer, Chinese, Bengali and Vietnamese and can 
be completed for free in self-pace mode with the aim to reach local suppliers in key 
production centres. The training can be delivered by qualified local trainers to guide 
suppliers through the course for more comprehensive learning. 

As part of this project, more than 15 service providers, which are local organisations 
and consultants, in Bangladesh, Vietnam, Cambodia and Pakistan have been trained 
by South Pole and GIZ Fabric to deliver the course. 

Currently, tutor-guided training with more than 80 suppliers in four countries is under 
way and supported by GIZ Fabric. The feedback will be used to further improve the 
training programme. 

GIZ Fabric said the industry is also impacted by climate change and facing growing risks, 
including interruption to supply chains, in particular production and transportation, 
higher energy and water prices, and growing demand for climate-friendly products. 

⚫ Deutsche Gesellschaft für Internationale Zusammenarbeit (GIZ) GmbH, Friedrich- 
Ebert-Allee 32 + 36, D-53113 Bonn, Germany. Tel: +49 228 44600. Email: info@giz.de 
Web: www.giz.de 
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CAMBODIA 

Feasibility study launched for textile waste recycling machine 

A machine for recycling blended textile waste could soon be deployed in Cambo- 
dia. The hydrothermal recycling process, which claims to be the first to be able to 
separate and recycle mixed cotton and polyester fibres at scale without quality loss, 
will be used in the Southeast Asian country from next year, subject to a feasibility 
study. 

The Green Machine was developed by the Hong Kong Research Institute of Textiles 
and Apparel with support from H&M Foundation. Other members of the project 
consortium include German development agency Deutsche Gesellschaft für Inter- 
nationale Zusammenarbeit’s GIZ Fabric project, VF Corporation, Hong Kong cloth- 
ing maker Dakota Industrial and Cambodian company Chip Mong Insee. 

Recycling of mono-materials has long been possible, but the recycling of blends – 
particularly cotton/polyester blends, the world’s most common type of textile – 
has not. The Green Machine process uses only heat, water and less than 15% of a 
biodegradable chemical to separate cotton and polyester materials in a closed-loop 
system. 

⚫ Hong Kong Research Institute of Textiles and Apparel Ltd, R906-08, Shirley Chan 
Building, Hong Kong Polytechnic University, Kowloon, Hong Kong. Tel: +852 2627 
0180. Email: info@hkrita.com Web: www.hkrita.com 

⚫ Deutsche Gesellschaft für Internationale Zusammenarbeit (GIZ) GmbH, Friedrich- 
Ebert-Allee 32+36, D-53113 Bonn, Germany. Tel: +49 228 44600. Email: info@giz.de 
Web: www.giz.de 

 
VF and WaterAid partner to provide Covid-19 vaccinations 

Many factories across South East Asia have closed in recent months as officials 
tried to stem the spread of coronavirus. However, this has resulted in the loss of in- 
come and food shortages. 

In an effort to protect workers’ health and keep the supply chain steady, outdoor 
apparel and footwear company VF Corporation is supporting the distribution of 
Covid-19 vaccines in Cambodia. 

The Denver, Colorado, USA-headquartered company’s Worker and Community 
Development Program has partnered with the non-profit WaterAid to support the 
Cambodian government’s Covid-19 response plan rollout. 

More than 20,000 factory workers and 300,000 citizens have been vaccinated and 
over 100,000 people across five provinces have received vital hygiene supplies as 
a result of the initiative. 

VF owns fashion brands including North Face, Timberland, Vans. 

⚫ VF Corporation, 1551 Wewatta Street, Denver, CO 80202, USA. Tel: +1 336 424 
6000. Web: www.vfc.com 

⚫ WaterAid, 6th Floor, 20 Canada Square, London E14 5NN, UK. Tel: +44 20 7793 
4500. Email: supportercare@wateraid.org Web: www.wateraid.org 
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Clothing exports up 11.4% 

Cambodia shipped clothing worth US$8.24bn in the January–September period, a 
rise of US$843.4m or 11.4% over the same period last year, according to the Gen- 
eral Department of Customs and Excise. 

This is despite the February 2020 community outbreak of SARS-CoV-2 – the coro- 
navirus that causes Covid-19 – and the ensuing lockdowns that have precipitated 
disruptions in production chains. 

Cambodia has been gaining market share from competing producing countries 
that are facing unprecedented challenges arising from political issues, such as in 
Myanmar, and Covid-19 issues. 

Cambodia exported apparel, footwear and bags valued at US$9.5bn worth in 2020, 
a 10.4% decrease compared with US$10.6bn in 2019, according to the Ministry of 
Commerce. 

 
US$2 a month wage rise for clothing workers 

The minimum monthly wage for clothing workers in Cambodia has been set at 
US$194 from the beginning January 2022 following tripartite talks between em- 
ployers, unions and the government. 

The figure represents a US$2 increase on this year’s minimum wage. However, fac- 
tory owners had wanted to reduce the minimum wage to US$188 per month be- 
cause of the economic impact of the Covid-19 pandemic. 

Unions had asked for at least US$214 per month, while the government had pro- 
posed a compromise of US$192 – Prime Minister Hun Sen agreed to add another 
US$2 to the monthly pay of workers in the textile and apparel sector. 

 
INDONESIA 

Winners announced for Modest Fashion Project 

The winners have been announced for the 2021 Modest Fashion Project (MOFP) 
competition at the annual event held by the Directorate General of IKMA, Min- 
istry of Industry. They were Auke Kurnia (first place), Ida Fahmi (second place), 
Indra Syahri (third place) and Salsabilla Izzatin (favourite winner). 

Reni Yanita, acting director general of small, medium and multifarious industries 
at the Ministry of Industry, hoped the finalists can continue to work and to con- 
tribute advancing the potential of the Muslim fashion industry. 

The MOFP is organised by the Indonesian government to stimulate young de- 
signers to produce works and be able to compete with international designers. 

 
Mattress maker to launch products with ‘stress-relief’ technology 

Indonesian mattress manufacturer Duta Abadi Primantara (DAP) has collaborated 
with BC Tech, the Croatia-based developer of the Biocrystal “stress-relief” tech- 
nology, to make bedding products that meet the demand for high-quality sleep. 

DAP will launch bedding products with Biocrystal powder implemented inside 
as part of its Serta brand. 

The new range of pillows and mattress toppers with foam infused with Biocrystal 
will enter the market under the Life Balance name and promises to decrease cus- 
tomer’s stress level while providing comfort and spine support. 

DAP holds licenses for mattress brands such as Serta, King Koil, Tempur and 
Aireloom. 
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⚫ Duta Abadi Primantara PT, Jl. Sultan Agung No. 16, Jakarta Selatan, DKI Jakarta 
12980, Indonesia. Tel: +62 21 8370 4577. Email: info@dap.co.id Web: www.dap.id 

⚫ BC Tech d.o.o., Ul. Žrtava fašizma 2, HR-51000 Rijeka, Croatia. Tel: +385 51 
688510. Email: info@biocrystal.eu Web: www.biocrystal.eu 

 
MYANMAR 

Labour rights abuses in the garment sector 

With women accounting for around 90% of the garment sector labour force, a re- 
cent study by the International Labour Organization indicated that around 250,000 
workers in Myanmar’s clothing sector became unemployed following the Febru- 
ary 2021 military coup. 

According to the Myanmar Garment Manufacturers Association (MGMA), nearly 
600 clothing factories with around 500,000 workers exported textile and apparel 
products worth US$4.37bn in 2019. 

In a webinar last month hosted by Clean Clothes Campaign, Myat Su Hlaing, head 
of the women’s department of Myanmar’s Coordination Committee of Trade 
Unions, noted that the minimum daily wage (eight hours of work) for garment 
workers has not been increased from MMK4,800 (US$2.56) since 2019 because of 
the pandemic and the military coup. 

“Many workers in the garment sector have lost their jobs while inflation and liv- 
ing costs have continued to rise, making it difficult to meet daily needs,” she said. 
“Meanwhile, almost all labour rights organisations have been declared illegal.” 

A labour rights activist, who wished to remain anonymous, said: “All labour rights 
in Myanmar have been violated. Trade union leaders have been targeted and ar- 
rested.” 

She noted that many clothing factories have closed, and workers have been unable 
to get compensation or benefits. When some factories have reopened, workers’ pre- 
vious employment statuses have not been recognised, so experienced employees 
have to start at the bottom and only receive the minimum wage. 

She added that with a night-time curfew between 10 pm and 4 am, soldiers on the 
street demand money from workers going home, especially on pay day. Further, 
to keep their jobs some workers have been forced to get vaccinated against Covid- 
19 – without any checks on their underlying medical condition. 

With organisations such as the All Burma Federation of Trade Unions and the Fed- 
eration of General Workers Myanmar, as well as some international advocacy 
groups for buyers, calling for garment manufacturers to stop operating in and 
sourcing from Myanmar, Kyaw Ni, Deputy Minister of Labour of the parallel Na- 
tional Unity Government (NUG), which operates as a clandestine administration, 
suggested targeted sanctions rather than a total boycott, which could hurt em- 
ployees and their families. 

Myat Su Hlaing pointed out that before the coup many garment factories employed 
migrant workers. “Now many of them are in poverty, with some being forced to 
become sex workers to survive,” she told the global webinar audience of more than 
150 delegates. 

⚫ Myanmar Garment Manufacturers Association (MGMA), 9 Floor, UMFCCI 
Tower 29 Min Ye Kyaw Swar Street, Yangon, Myanmar. Tel: +95 1 230 0253. Email: 
profficer.mgma@gmail.com Web: www.myanmargarments.org 

⚫ Clean Clothes Campaign, Postbus 11584, NL-1001 GN Amsterdam, Netherlands. 
Tel: +31 20 412 2785. Email: info@cleanclothes.org Web: www.cleanclothes.org 

mailto:info@dap.co.id
http://www.dap.id/
mailto:info@biocrystal.eu
http://www.biocrystal.eu/
mailto:profficer.mgma@gmail.com
http://www.myanmargarments.org/
mailto:info@cleanclothes.org
http://www.cleanclothes.org/
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PHILIPPINES 

Researchers develop greener bamboo textiles 

Researchers from the Department of Science and Technology’s Philippine Textile 
Research Institute (DOST-PTRI) have developed sustainable natural textile mate- 
rials from bamboo, reports the Manilla Bulletin. 

The institute’s patent-pending bamboo fibre extraction technology, first developed 
in 2015, includes mechanical, chemical and biological processes to liberate the fi- 
bres from the bamboo culm (shoot). 

The extracted bamboo fibre is treated to obtain cellulosic fibres while preserving 
the inherent properties of bamboo, such as antimicrobial and ultraviolet light 
blocking properties. 

The technology, which can be used for the extraction of different bamboo species 
in the Philippines, such as Kawayan tinik (Bambusa blumeana), Bolo (Gigantochloa 
levis), yellow bamboo (Bambusa vulgaris) and giant bamboo (Dendrocalamus asper), 
produces strong and fine bamboo fibres. 

The relatively mild and eco-friendly technology, together with the simplicity of 
extraction and treatment, makes it highly suitable for textile fibre processing in re- 
mote bamboo-rich areas, said DOST-PTRI. 

According to the institute, a more popular commercial process for converting bam- 
boo into textile fibre is through cellulose regeneration. In this process, bamboo 
culms are broken down into chips, dissolved and extruded through spinnerets to 
produce fine filaments. Here, new fibre properties can be introduced, while the 
natural integrity of the bamboo fibres is not conserved. 

However, the toxic and hazardous substances involved in the production of re- 
generated bamboo viscose fibres represent the environmental downside of the 
process. 

In a bid to promote the increased utilisation of natural textile fibre processing, PTRI 
said it has developed sustainable and improved fibre extraction techniques for sev- 
eral bamboo species, such as Laak (Bambusa philippinensis), Anos (Schizostachyum 
lima (Blanco) merr.) and Puser (Cyrtocholoa puser s. dransf.). 

Under revised regulations that prescribe the use of Philippine tropical fabrics for 
uniforms of public officials and employees, PTRI said this market represents 
635,000 kg of treated bamboo fibre input material for the production of spun yarns 
that will meet 25% of the requirements for the manufacture of such apparel. 

⚫ Philippine Textile Research Institute, General Santos Avenue, Bicutan, Taguig City, 
Metro Manila 1631, Philippines. Tel: +63 2 8837 1325. Email: rdd@ptri.dost.gov.ph 
Web: ptri.dost.gov.ph 

 
SINGAPORE 

Businesses go green with new sustainability programme 

Enterprise Singapore (ESG) – a statutory board under Singapore’s Ministry of 
Trade responsible for supporting the development of small and medium-sized en- 
terprises – has launched the Enterprise Sustainability Program to help local com- 
panies develop capabilities to seize opportunities in the green economy. 

ESG has set aside S$180m (US$133m) for the programme, which is expected to ben- 
efit more than 6,000 businesses over the next four years through training work- 
shops, project financing and other support. 

The sustainability programme is part of the government’s push to implement the 
Singapore Green Plan 2030, a “whole-of-the-nation” movement spearheaded by 
several ministries to chart Singapore’s green targets over the next 10 years. 

mailto:rdd@ptri.dost.gov.ph
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Under the plan, the government aims to achieve zero net emissions as soon as vi- 
able in the second half of the century through such initiatives as reducing the 
amount of waste sent to landfills by 30% by 2026 and doubling the number of elec- 
tric vehicle charging points by 2030. 

The enterprise sustainability programme has three key component schemes: 

⚫ developing sustainable enterprises; 

⚫ strengthening sector-specific capabilities; 

⚫ fostering a vibrant and conducive sustainability ecosystem. 

Partnering with trade and association chambers (TACs), government agencies and 
corporates is a key element of the programme. ESG’s partner TACs include the 
Textile and Fashion Federation. 

⚫ Enterprise Singapore, 230 Victoria Street, Level 9, Bugis Junction Office Tower, 
Singapore 188024. Tel: +65 6898 1800. Web: www.enterprisesg.gov.sg 

⚫ Textile and Fashion Federation, The Cocoon Space, 250 Orchard Road, #02-01, 
Singapore 238905. Tel: +65 6735 8390. Email: marketing@taff.org.sg Web: taff.org.sg 

 
THAILAND 

New facility for producing recycled polyester chips 

Teijin Frontier, the Teijin Group’s fibres and products converting company, has an- 
nounced that its core base for polyester fibre manufacturing, Teijin Polyester (Thai- 
land) (TPL), will build a facility to convert used domestically produced plastic 
bottles into recycled polyester chips for the production of polyester filament. 

The facility will start operating in January 2022 and is expected to produce 7,000 
tonnes of recycled polyester chips annually by 2025. 

Teijin Frontier will install cleaning equipment and the latest re-pelletising machine 
for removing foreign substances from the recycled polyethylene terephthalate bot- 
tles before they are moulded into chips. 

TPL will use Teijin Frontier’s proprietary quality-control technologies in its sys- 
tem for turning Thailand-sourced plastic bottles into recycled polyester chips for 
the production of polyester filament. 

The raw yarn produced at TPL will be used in Teijin Frontier’s Ecopet recycled fil- 
ament yarn. 

⚫ Teijin Frontier Co Ltd, Nakanoshima Festival Tower West, 2-4, Nakanoshima 
3-chome, Kita-ku, Osaka 530-8605, Japan. Tel: +81 6 6233 2600. Web: www2.teijin- 
frontier.com 

⚫ Teijin Ltd, Kasumigaseki Common Gate West Tower, 3-2-1 Kasumigaseki, 
Chiyoda-ku, 100-8585 Tokyo, Japan. Email: stakeholder@teijin.co.jp 
Web: www.teijincarbon.com 

⚫ Teijin Polyester (Thailand) Ltd, 1/1 Moo 3, Tambon Klong Nueng, Amphur 
Klong Luang, Pathumthani 12120, Thailand. Tel: +66 2 516 2111. 

 
 

 

Contributors wanted 

Textiles South East Asia is expanding its network of correspondents in the ASEAN region. 

Contributors are urgently needed in Brunei, Cambodia, Laos, Malaysia, Myanmar, Philip- 

pines and Thailand. If you have a nose for news gathering, a flair for writing, knowledge 

of the textile and clothing industries in the region, and are able to supply news items on 

a regular basis, contact: Geoff Fisher, Editor, Textiles South East Asia, Homerton House, 

74 Cawston Road, Reepham, Norfolk NR10 4LT, UK. Tel: +44 1603 308158. Email: 

gfisher@textilemedia.com 

http://www.enterprisesg.gov.sg/
mailto:marketing@taff.org.sg
mailto:stakeholder@teijin.co.jp
http://www.teijincarbon.com/
mailto:gfisher@textilemedia.com
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VIETNAM 

Producers strive to maintain export growth momentum 

Since the beginning of the fourth outbreak of Covid-19 in Vietnam, many textile 
and clothing producers have faced difficulties, even the risk of bankruptcy, owing 
to the temporary suspension of production to ensure the pandemic prevention and 
control. 

This has caused an increase of inventories, halted production activities and a lack 
of labour as many workers returned to their hometowns. As a result, it is now un- 
likely that the industry will achieve its export target of US$39bn this year. 

According to a survey conducted by the Research Centre for Employment Rela- 
tions, 65.3% of Vietnamese enterprises in the affected localities stopped operating 
in September. 

Textiles has been one of the industries most heavily affected as more than 60% of 
migrant workers wanted to return or did return to their hometowns. The majority 
of workers determined they would only return to their hometowns for a short time 
to recover their health and take care of their lives and children. 

Since the beginning of the fourth outbreak, textile and clothing producers have 
been greatly affected. Bach Thang Long, deputy general director of Garment 10 
(Garco10), said around 20% of workers could not come to work owing to living in 
blockaded areas. The company’s shops were “paralysed” due to closure and many 
uniform contracts could not be fulfilled owing to the inability to move. Despite the 
large quantity of goods, the company has been facing the risk of slow delivery and 
high costs of delivery by air. 

However, as a result of many flexible adaptation measures, Garco10’s total rev- 
enue in the first nine months of 2021 remained equal to that of the same period 
last year. The company also strived to increase its year-end profit through efforts 
to reduce costs while promoting pandemic prevention and control measures. 

Nguyen Xuan Duong, chairman of Hung Yen Garment (Hugaco), noted that Hung 
Yen has been one of the provinces preventing and controlling the pandemic most 
effectively, so the company’s units did not have to stop production, even raising 
productivity by 20% owing to investment in modern technology and equipment. 
As a result, the corporation’s total revenue increased by 10% year on year in the 
first nine months of the year. 

However, Hugaco’s profits during the period saw a year-on-year decline of 5% 
owing to the impacts of the pandemic and high expenses. The company has signed 
orders until the end of January 2022 and is continuing to negotiate orders for the 
next few months. However, several customers are waiting to see if Vietnam's anti- 
pandemic measures are effective, only then will they sign orders with the company. 

Meanwhile, Cao Huu Hieu, general director of the Vietnam National Textile and 
Garment Group (Vinatex), said most of the group’s subsidiaries have orders until 
the end of the fourth quarter and even for the first quarter of 2022. However, en- 
terprises in the southern provinces and cities have only worked moderately or have 
closed many factories due to the complicated development of the pandemic. Many 
others have had to apply the “three-on-site” models to complete orders, causing in- 
creased costs and losses. 

The increase in input material prices in the near future will be a major challenge for 
businesses, especially those that have signed contracts at low prices with customers 
since last year. In addition, some 20–30% of workers have left the city to return 
home, causing difficulties in human resources for businesses in the south. 

Hieu, said the group has taken many measures to limit the negative impacts of the 
pandemic and the rising price of input materials. Regarding the disruption of the 
supply chain that has caused the slow delivery of raw materials or the sharp in- 
crease in the prices of raw materials and logistics costs in recent months, he said 
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production units must work closely with customers and encourage them to share 
difficulties in the implementation of orders to seek the most optimal solutions. 

Moreover, they should proactively discuss with suppliers to avoid excessive in- 
creases in prices and improve market forecasting to make plans for importing raw 
materials for reserves. Enterprises need to develop response scenarios for 2022 
when the market recovers, and production activities are normalised. 

⚫ Garment 10 Corporation JSC, 765A Nguyen Van Linh, Sai Dong, Long Bien 
District, Hanoi, Vietnam. Tel: +84 4 3827 6923. Email: banbientap@garco10.com.vn 
Web: www.garco10.com.vn 

⚫ Hung Yen Garment JSC, 83 Trung Trac, Hung Yen town, Hung Yen province, 
Vietnam. Tel: +84 321 862314. Email: hugaco@hn.vnn.vn Web: www.hugaco.com.vn 

⚫ Vietnam National Textile and Garment Group (Vinatex), Sentinel Place Building, 
41A Ly Thai To Street, Hoan Kiem District, Hanoi, Vietnam. Tel: +84 24 3825 7700. 
Email: tttt@vinatex.com.vn Web: www.vinatex.com.vn 

 
Clothing industry struggling to reach export target 

Vietnam’s textile and clothing industry is unlikely to reach its goals in production 
and business owing to the impact of the coronavirus (Covid-19) pandemic, ac- 
cording to the Vietnam Textile and Apparel Association (Vitas). 

The last three months of this year are considered to be an extremely difficult period 
for the textile industry, it said, with the highest risk being supply chain disruption 
due to customers transferring orders to other markets. Another key factor is the 
lack of human resources owing to workers returning to their hometown to avoid 
the pandemic. 

As a result, the industry will find it difficult to achieve its export target for the year 
of US$39bn as in 2019. 

There are three development scenarios for the Vietnamese clothing sector this year, 
according to the association. 

The most positive scenario is if Vietnam controls the pandemic and enters a “new 
normal” situation from the beginning of October, the export value for the year is 
likely to reach US$37.5–38.0bn. 

In the second scenario, the export value is expected to reach US$36.0–36.5bn if the 
pandemic continues and there are still some localities and industrial zones in lock- 
down or isolation until November. 

The worst-case scenario is that the pandemic continues until early December, in 
which case exports are expected to reach US$33.5–34.0bn. 

Next year, the textile and clothing industry will strive to achieve an export turnover 
of US$39–42bn if the production and business situation returns to normal. 

To remove current difficulties, Vitas said it will be necessary to closely co-ordinate 
between apparel enterprises and local authorities in implementing anti-pandemic 
and production plans to reach the government’s aims of fighting the pandemic 
and recovering domestic economic growth. 

Meanwhile, enterprises must not let the supply chain of the apparel industry break. 
They must also implement safe production plans and support each other to fulfil 
unfinished orders. 

On the other hand, enterprises need to care about employees who are still work- 
ing, as well as those who have taken unpaid leave to return to their hometown – 
this will prevent workers from quitting jobs and make them ready to go to work 
when the pandemic is over. 

In addition, Vitas chairman Vu Duc Giang said enterprises need support from the 

mailto:banbientap@garco10.com.vn
http://www.garco10.com.vn/
mailto:hugaco@hn.vnn.vn
http://www.hugaco.com.vn/
mailto:tttt@vinatex.com.vn
http://www.vinatex.com.vn/
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government, ministries, sectors and localities to overcome the pandemic and realise 
these goals, especially vaccination for workers. 

Vitas has suggested the government continuously reduce electricity prices and 
value-added tax by 20–30% until the end of June 2022 for businesses in localities 
implementing social distancing measures. These localities should also not adjust 
land rents and even reduce rents by 50% until the end of June. 

According to the association, many enterprises in southern provinces with the pan- 
demic have implemented safe production plans, but they can only maintain jobs for 
10–30% of the workforce with much higher production costs than normal. 

The apparel sector’s export turnover in August decreased by 15.9% month on 
month and 2.6% year on year. The export value in September was estimated at 
US$3bn, a decrease of 9.2% month on month and 10.5% year on year. 

However, the industry still achieved a trade surplus of US$11bn in the first nine 
months of this year, of which the total export value grew by 13.2% year on year to 
US$29bn. 

The total import value of materials and accessories in the first nine months was es- 
timated at US$18bn, up 27.9% over the same period in 2020. 

⚫ Vietnam Textile and Apparel Association (Vitas), 2nd Floor, 32 Trang Tien 
Street, Hoan Kiem District, Hanoi, Vietnam. Tel: +84 24 3936 1167. Email: 
info@vietnamtextile.org.vn Web: www.vietnamtextile.org.vn 

 
HCM City businesses resume production as workers return 

Sixty per cent of companies in Ho Chi Minh City have resumed production since 
the lockdown was lifted in early October, with the resumption in transportation to 
other cities and provinces, the Ho Chi Minh City Union of Business Associations 
said. 

Chu Tien Dung, chairman, said enterprises have worked actively with their work- 
ers and partners to speed up production to complete order backlogs and accept 
new orders. 

Nguyen Van Be, chairman of the Ho Chi Minh City Export Processing Zone and In- 
dustrial Park Authority Business Association, said 1,500 companies, including 500 
foreign-owned ones, in the city’s industrial parks and export processing zones have 
resumed operations, with 60% of them going back to more than 80% capacity. 

Pham Xuan Hong, chairman of the Ho Chi Minh City Association of Garments, 
Textiles, Embroidery and Knitting, said 80% of workers at Saigon 3 Garment are 
back at work, and many other large company members have also reported a pos- 
itive situation. 

Only small firms face difficulty with labour, but this situation seems likely to be 
overcome when the provinces enhance vaccination for people who want to return 
to Ho Chi Minh City to work, he said. City leaders are working with businesses to 
arrange vehicles to bring back workers from other cities and provinces. 

⚫ Ho Chi Minh City Association of Garment, Textile, Embroidery and Knitting 
(Agtek), 183 H Duong Quang Ham Str., Ward 5, Go Vap District, Ho Chi Minh City, 
Vietnam. Tel: +84 28 6297 3567. Email: agtek@agtek.org.vn Web: www.agtek.org.vn 

 
Taiwan Textile Roadshow in Hanoi 

Apparel products from Taiwan were showcased at the Taiwan Textile Roadshow, 
which was held in early October at the Hanoi International Exhibition Centre. 

The Taiwan Textile Federation and the Vietnam National Trade Fair and Adver- 
tising Company co-organised the two-day roadshow under both direct meetings 

mailto:info@vietnamtextile.org.vn
http://www.vietnamtextile.org.vn/
mailto:agtek@agtek.org.vn
http://www.agtek.org.vn/
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and via online platforms, aiming to strengthen co-operation between Vietnamese 
and Taiwanese enterprises in the textile and clothing sector. 

There were 12 textile manufacturers from Taiwan participating in the event via 
videoconferencing, exchanging experience with, and introducing products to, Viet- 
namese enterprises. 

In 2020, Vietnam was Taiwan’s largest textile and garment export market, with an 
export turnover of US$1.9bn and accounting for 25.3% of Taiwan’s total export 
turnover of textiles and apparel. The top five export markets – Vietnam, China, the 
US, Indonesia and Hong Kong – accounted for 60.3% of Taiwan’s total clothing ex- 
ports. 

Taiwan’s largest sources of textiles in 2020 were China and Vietnam, accounting for 
43% and 14% of total textile imports and valued at US$1.46bn and US$467m, re- 
spectively. The main import items from China and Vietnam were clothing and ac- 
cessories. 

⚫ Taiwan Textile Federation, No. 22, Aiguo E. Road, Zhongzheng Dist., Taipei City 100, 
Taiwan. Tel: +886 2 2341 7251. E-mail: service@textiles.org.tw Web: www.textiles.org.tw 

 
Face mask exports maintain upward trend 

Vietnam shipped more than 322.2m face masks of various types during the first 
nine months of the year, according to the General Department of Vietnam Cus- 
toms. 

September alone witnessed a total of 17 producers export 16.6m pieces, an increase 
of 6.6% from August’s figure. 

This rise marks the second consecutive month that face mask exports have in- 
creased. Earlier, August saw local businesses export 15.64m pieces, a rise of 24.8% 
compared with July. 

Last year saw Vietnamese enterprises export more than 1.37bn face masks of all 
types, with the export volume in June 2020 reaching a peak of more than 236m 
pieces. 

 
Textile and clothing exports to EAEU exceed quota threshold 

Depending on the amount of exports exceeding the threshold, Vietnamese textile 
and clothing products exported to the Eurasian Economic Union (EAEU) are set to 
be subject to the most favoured nation tax rate for a period of six or nine months. 

Vietnamese textiles and clothing exported to the EAEU surpassed the threshold of 
import preferential tariff quotas during the first seven months of the year as pre- 
scribed in the Vietnam-EAEU Free Trade Agreement. 

Items that exceeded the threshold included lingerie, skirts, women’s clothing, suits, 
jackets, sport coats and trousers. 

mailto:service@textiles.org.tw
http://www.textiles.org.tw/
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